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1. Executive Summary

1.1 Background and Objectives

S EP A,the S cottish Environm ent P rotection Agency,isa public sector agency that actsasthe
environm entalregulatorand flood w arning authority in S cotland.In partnership w ith the N orthern
Ireland Environm ent Agency (N IEA),S EP A providesthe N etR egsw ebsite N etR egs.org.uk,w hich
offersfree guidance to businessesin S cotland and N orthern Ireland on corporate environm ental
responsibility,applicable key legislation and econom ic benefitsrelated to adopting aresponsible
environm entalapproach to business. T he w ebsite providesguidance for allbusinessesbut is
targetedm ainly atsm alltom edium -sizedenterprises(S M Es).

P rogressivew ascom m issioned to conductthe2016 researcham ongS M EsinS cotland and N orthern
Ireland,to provide an up to date picture ofcurrent attitudesand aw arenessin relation to the
N etR egsw ebsiteandenvironm entalissues.T heresearchaim edtom easure:

 Aw arenessandusageoftheN etR egsw ebsite

 Attitudestow ardsrespondents’ ow ncom panies’ environm entalim pact

 Internalsystem s,policiesand/orbehavioursrelatingtoenvironm entalm anagem ent

 P erceivedbenefitsattachedtoim provedenvironm entalperform ance

 Aw arenessofexistingenvironm entallegislation

 P reviousinteractionsw ithexternalorganisationsregardingenvironm entalissues

 T he m ost effective channelsthrough w hich inform ation about environm entalissuescan be
sent.

1.2 Method and Sample

In total,500 interview sw ere conducted w ith S cottish S M Esduring February 2016.T he survey w as
conducted by P rogressive’stelephone interview ersusing Com puter-Aided T elephone Interview ing
(CAT I).T hequestionnairew aslargely basedonthe2009 version,althoughitw asam endedslightly to
includenew areasofinteresttoS EP A.

T he sam ple w asdesigned to ensure agood spread ofS M Esw ere included in relation to industry
sectorand businesssize.T hesurvey scriptalso ensured thatinterview ersspoketo thepersoninthe
businessw ho dealsw ith environm entalissuesand decisions,such asw aste m anagem ent orw ater
and energy use.T he sam ple w asdesigned to focuson agriculture,construction,healthcare,hotels
and restaurants,and transport,in line w ith previoussurveys; how ever,other sectors,such as
education,financialservicesand food and drink m anufacturers,w ere also included to ensure the
sam ple w asbroadly representative ofallS M E businessesin S cotland. Fulldetailsofthe sam ple
profileareincludedinthem ainbody ofthisreport.

1.3 Key Findings

1.3.1 Measures to address environmental issues

T he vast m ajority ofS M E businessesin S cotland have taken som e action to reduce harm to the
environm ent.W hen asked w hat,ifany,practicalm easurestheirorganisation had everintroduced
aim ed at preventing or reducing harm to the environm ent,the m ajority ofrespondents(79% )
spontaneously m entionedatleastonem easure,and thisfigureroseto93% w henrespondentsw ere
prom pted w ith alist ofpossible m easures.T he m ost com m on m easuresim plem ented related to
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dealing w ith w aste; either recycling w aste (m entioned by 83% ) or cutting dow n on w aste
(m entionedby 60% ).

R espondentsfrom thelargestorganisations(50+ em ployees)w erem ostlikely to reportundertaking
nearly alloftheharm reductionm easures– theonly exceptionbeingrecyclingbusinessw aste(those
inthe10-49 em ployeebracketw erem ostlikely toreportdoingthis).

T he m ost proactive businesssectorw ashotelsand restaurants.R espondentsfrom thissectorw ere
the m ost likely to m ention recycling businessw aste,cutting dow n businessw aste,m aking energy
efficiency orw aterreduction im provem entsand m aking som eone in the com pany responsible for
environm entalm atters.P erhapsunsurprisingly constructionandtransportcom paniesw erethem ost
likely tom entionreducingtransportem issionsandreducingtransportcosts.

Very few respondentsreported thatthey had never introduced any m easurestoreduceharm tothe
environm ent.How ever,am ongthosew hohad notthem ostcom m onreasongivenw asthatthey did
not have tim e to think about it or it isnot abusinesspriority (m entioned by athird ofthese
respondents).

1.3.2 Implementation of an Environmental Management System (EMS) or Environmental Policy

Acrossthe sam ple asaw hole,justoverone in five (22% )said theircom pany had an Environm ental
M anagem ent S ystem ,such asan IS O 14001,BS 8555 orGreen T icksstandard.T he proportion w ith
an EM S in place w asfarhigher,how ever,am ongst the largercom panies(47% ),w hile the sm allest
organisationsw ere least likely to have an EM S (11% ). R espondentsw orking in the construction
industry w erem ostlikely industry sectortoreporthavinganEM S (39% ).

T hose respondentsw ho reported that they did not have an EM S w ere asked if they had an
environm entalpolicy.In total,41% ofthese organisationsreported havingan environm entalpolicy,
m eaning that just overhalf(54% )ofthe sam ple overallhad eitheran EM S or an environm ental
policy in place. Again,the largest organisations(76% ) w ere m ost likely to have an EM S or
environm entalpolicy,asw erethoseintheconstructionsector(66% ).

T he m ost com m on reasonsgiven fortaking stepsto im prove environm entalperform ance w ere
im proving the business’sreputation / green credentials(m entioned by 37% ),financialpressures
(20% )andsuggestionsfrom w ithinthebusiness(17% ).

T he m ostfrequently reported benefitsoftakingthese stepsincluded reduced operatingcosts(50% )
and reduced risk of prosecution or fines (46% ). T hese benefits could be highlighted in
com m unicationsencouraging businessesto im plem ent m easuresto im prove theirenvironm ental
perform ance.

T he survey also asked those who did not have an EM S orenvironm entalpolicy how usefulthey felt
such apolicy w ould be.T he m ajority ofthissub-group did notfeelan EM S orenvironm entalpolicy
w ould be useful(62% overallsaid it w ould be ofno use oroflittle use).O nly 24% felt it w ould be
quite orvery useful,although 14% said they did not know .T he sm allest organisationsw ere least
likely to think an EM S orenvironm entalpolicy w ould be quite orvery useful(14% ofthose w ith
few erthan 10 em ployeesthought this).P rom oting the purpose and benefitsofhaving an EM S or
policy m ight help im prove uptake,especially since asizeable m inority said they did not know
w hetheritw ouldbeusefultotheirbusinessornot.
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As a further m easure of the com m itm ent of businesses to environm ental harm reduction,
respondentsw erealsoasked how likely they w eretoinvestm oney inim provingtheirenvironm ental
perform ance overthe next12 m onths.In total,42% reported thatthey w ere very orquite likely to
invest.R eflecting the generalpattern ofresponse,the sm allest organisationsw ere least likely to
predictinvestm entin theirenvironm entalperform ance (31% v47% 10-49 and 67% 50+).T herefore,
targeting com m unicationsto sm aller organisationsto m ake it clear that environm entalpolicies
and/orinvestm entarerelevanttothem m ighthelpim proveratesoffutureinvestm ent.

1.3.3 Awareness of the environment and legislation

W hen respondentsw ere asked to state (w ithout any prom pting) w hat activities,if any,their
organisation undertakes w hich could be regarded as harm ful to the environm ent, 52%
spontaneously m entioned at least one.How ever,w hen prom pted w ith alist ofpotentially harm ful
activities,the proportion reporting that theircom pany undertookat least one rose to 81% .Clearly
som e ofthe harm fulactivitiesare not‘top ofm ind’ am ong respondents,suggesting aneed to raise
aw arenessoftheseissues.

T akingthe spontaneousand prom pted responsestogether,them ostcom m only m entioned harm ful
activitiesw ere transport (m entioned by 50% ),storing w aste on site priorto rem oval(40% ),storing
chem icals,fuelsoroils(36% )andproducingorusingpackaging(34% ).

It w asalso im portant to understand how aw are S M E businessesare ofrelevant environm ental
legislation.W henprom pted w ithalistofregulationsand legislation,them ajority recognised atleast
one,w ith aw arenesshighestforFood W aste R egulations(68% ),Duty ofCare R egulations(61% )and
P ackagingW asteR egulations(58% ).

T here w asavery clearpattern in responsesacrossbusinesssize forthisquestion,w ith the largest
organisationsbeing the m ost aw are ofeach ofthe regulations/ legislation.T hese findingsprovide
further evidence of a need to raise aw arenessof environm ental issuesam ong the sm allest
businesses.

1.3.4 Sources of information, advice and support

O verall,31% ofthe sam ple had everbeen in contact w ith any businesssupport organisationsto
discussenvironm entalissues– althoughthisfigurew ashigheram ongthelargestorganisations(53% ,
v21% ofthe sm allestorganisations).T he m ostcom m only m entioned organisation w asS EP A (37% ),
follow ed by the localcouncil(23% ).A large num berofsectorspecificorganisationsw ere also listed.
It isencouraging that S EP A w asm entioned by alm ost fourin ten ofthose w ho had sought help,
although there isclearly scope to increase the proportion ofbusinessescontactingorganisationsfor
helpinthefirstplace.

1.3.5 Awareness and use of NetRegs

O nly am inority ofrespondents(13% )reportedthatthey w ereaw areofN etR egs.R eflectingprevious
findings,aw arenessw ashigher am ong the largerorganisations(34% ,v 7% am ong the sm allest
com panies).R espondentsfrom construction businessesw ere m ost likely to say they had heard of
N etR egs(18% ),w hile those from the healthcare sector(8% )w ere least likely to be aw are ofthe
w ebsite.T he research therefore suggeststhatthere issom e considerable scope to raise aw areness
oftheN etR egsw ebsiteandthebenefitsitcanofferbusinesses.
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Indeed,w hen thosew ho had notheard ofN etR egsw ere given adescriptionofthe service and then
asked how usefulthey w ould find it,the m ajority (58% )thought the site w ould be quite orvery
useful. R eflecting aw arenessfigures,the perceived usefulnessofthe site increased w ith size of
com pany,w ith 51% ofthe sm allestorganisationsanticipating it w ould be useful,com pared to 75%
ofthe largest businesses. Higher levelsofanticipated value w ere also found in the healthcare,
hotels/restaurantsand construction sectors,com pared to the transport and agriculture sectors.
T hese findingssuggest that lack ofaw arenessism ore ofabarrierto uptake ofthe w ebsite than
negativeperceptionsofthevalueofthesite.T herefore,m orew idespread prom otionoftheN etR egs
w ebsiteislikely toleadtogreateruptake.P erhapsthesm allestorganisations,and thoseintransport
and agriculture,need m ore focused prom otionalactivity to persuade them that it isrelevant and
useful.

Justoverhalf(55% )ofthose w ho had heard ofN etR egssaid thatthey had used it. T hisequatesto
7% ofthe totalsam plesofbusinessesw ho have used the site. R atingsofN etR egsin term sof
usefulnessand individualaspectsofthe w ebsite w ere generally positive.T he highest ratingsw ere
given forkeeping up to date w ith new legislation,environm entalguidance and legislation lists.T he
good practice videos,e-learning toolsand self-assessm ent toolw ere given slightly low erratingsby
those w ho had used them ,although they w ere also not used by m any respondents– the m ajority
answ ered‘don’tknow /notapplicable’.

1.3.6 Current and future support from SEPA

W hen respondentsw ere asked w hetherthey had everreceived support from S EP A to help them
dealw ith environm entalissues,17% said that they had,although thisfigure w ashigheram ong the
largestorganisations(30% ).R atingsofthesupportreceived w eregenerally high,w ith89% reporting
that they w ere very orquite satisfied.T he survey did not explore aw arenessofS EP A orw hat the
organisation does; how ever,the fact that lessthan one in five respondentshad sought help from
S EP A suggeststhatprom otionoftheadviceavailablem ay helpraiseaw arenessofS EP A’sservices.

S EP A w anted to gauge levelsofsupport forvariousproposed actionsthat could help businesses
generate opportunitiesfrom environm entalim provem ents.R espondentsshow ed broad supportfor
alloftheproposed actions,w ithvery sm allproportionssayingthey thoughtthesew ould benotvery
ornotatalluseful.

T he m ost popular suggestions w ere keeping businesses inform ed about practices and new
technology that w illim prove theirsustainability;providing asingle point ofcontact at aS EP A local
office;and prom otinggoodpracticethroughbusinesscasestudies.R eflectingaconsistentpatternof
responsethroughoutthe data,the largestorganisationsw ere the m ostpositiveaboutthe proposed
actionsandthesm allestorganisationsw eretheleastpositive.

1.3.7 Information sources

Finally,the survey focused on inform ation sourcesthat respondentsw ere likely to use to find out
about environm entalissuesrelating to theirbusiness.T he m ost com m only m entioned inform ation
sourcew asinternetsearches– intotal63% identifiedtheinternetassom ethingthey w oulduse,and
55% said thisw ould be the one source they w ould be m ost likely to use.Very few respondents
m entioned othersourcesofinform ation,and indeed asm allproportion (8% )stated they w ould not
use any inform ation sourcesat all.Any action that S EP A can take to ensure agood w eb presence
w hensearchingforrelevantterm sw illhelporganisationsfindthem asasourceofadvice.
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1.4 Conclusions

S M E businessin S cotland are clearly m otivated to ensure thatthey operate in aw ay thatm inim ises
any harm fulim pact on the environm ent.Alm ost allrespondentsreported that theirbusinesshad
im plem ented m easuresto reduce environm entalharm ,although m otivationsto do so w ere varied.
T hey also understand the businessbenefitsofim plem enting environm entalprotection m easures,
such asreducing operating costs,reducing the risk ofprosecution and im proved relationsw ith
custom ers.How ever,there w ere significant variancesin findingsby size ofcom pany,w ith larger
organisations(w ith m ore than 50 em ployees)the m ost aw are ofpotentially harm fulactivitiesand
the relevant legislation,and the m ost likely to have taken stepsto reduce their environm ental
im pact.T he sm allestcom panies(those w ith lessthan 10 em ployees)tended to have low erlevelsof
aw areness,and w ere also lesslikely to perceive value in im plem enting orinvesting in m easuresto
reduceenvironm entalim pact.

T he research,therefore,suggeststhatthe sm allerS M Esin S cotland require inform ation and advice
on how theiroperationscould potentially harm the environm ent,and how they could m inim ise
theseharm s.T hereisalsoaneed,how ever,topersuadetheseorganisationsofthebusinessbenefits
andopportunitiesthatinvestm entinsuchharm reductionm easurescouldbring.

O ne m ethod w hich could be used to raise aw arenessam ongst allS M E businessesisthe N etR egs
w ebsite.Indeed,theinternetisthekey sourceofinform ationonenvironm entalissuesandS EP A w as
the organisation m ostlikely to have been contacted by those w ho have previously soughtadvice in
thisarea(indicating ahigh leveloftrust and confidence in itsadvice).How ever,the N etR egssite
itselfisnot being w idely utilised by S M E com panies,despite the fact that it isvery w ellregarded
am ongstthosew ho haveused it.Aw arenessseem stobethem ainbarrierpreventinguptake,rather
than alack ofrelevance orperceived usefulness;the m ajority ofthose w ho had not used the site
thoughtthatitw ouldbesom ethingthatcouldbeusefultotheirbusiness.

T he findingstherefore provide clearevidence ofthe potentialvalue ofN etR egs,asw ellasthe need
forit,especially am ongst sm allerS M Es.Focused prom otion ofthe site,and regarding the value of
engagem entinenvironm entalharm reductionm easures,onsm allerS M Esw illdrivevisitsto thesite
andpotentially leadtoim provedenvironm entalperform ancew ithinthissector.
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2. Background and Objectives

2.1 Background

S EP A,the S cottish Environm ent P rotection Agency,isa public sector agency that actsasthe
environm entalregulatorand flood w arning authority in S cotland.In partnership w ith the N orthern
Ireland Environm ent Agency (N IEA),S EP A providesthe N etR egsw ebsite N etR egs.org.uk,w hich
offersfree guidance to businessesin S cotland and N orthern Ireland on corporate environm ental
responsibility,applicable key legislation and econom ic benefitsrelated to adopting aresponsible
environm entalapproach to business. T he w ebsite providesguidance for allbusinessesbut is
targetedm ainly atsm alltom edium -sizedenterprises(S M Es).

T he previousN etR egsw ebsite (N etR egs.gov.uk)catered forallfourconstituentcountriesofthe U K
and included input from the Environm ent Agency in England and W ales,w hich exited the
partnershipin2010.

S ince 2002,S EP A hascom m issioned anum beroftelephone surveysofS M Esin the U K to gauge
aw arenessof the N etR egsw ebsite,know ledge ofenvironm entallegislation,and environm ental
perform ance.O verthe course ofthe research,itsscope hasnarrow ed from 28 businesssectorsto
focuson 15 in 2005/7 and then just 10 in 2009.T hisallow ed foram ore representative dataset
acrosseachofthefourcountriesthatm akeuptheU K.

T he 2013 survey also focused on 10 businesssectorsbut w asonly conducted in S cotland and
N orthernIreland,inkeepingw iththeexitoftheEnvironm entAgency from theN etR egspartnership.
T hisusedatelephonesurvey w ithanonlineoptionandintotal412 responsesw asreceived.Because
ofthe sm allsam ple size in 2013,the focusofcom parisonsin the currentresearch isw ith the larger
2009 survey.

P rogressivew ascom m issioned to conductthe2016 researcham ongS M EsinS cotland and N orthern
Ireland,to provide an up to date picture ofcurrent attitudesand aw arenessin relation to the
N etR egsw ebsiteandenvironm entalissues.

2.2 Aims and objectives

T heresearchaim edtom easure:

 Aw arenessandusageoftheN etR egsw ebsite

 Attitudestow ardsrespondents’ ow ncom panies’ environm entalim pact

 Internalsystem s,policiesand/orbehavioursrelatingtoenvironm entalm anagem ent

 P erceivedbenefitsattachedtoim provedenvironm entalperform ance

 Aw arenessofexistingenvironm entallegislation

 P reviousinteractionsw ithexternalorganisationsregardingenvironm entalissues

 T he m ost effective channelsthrough w hich inform ation about environm entalissuescan be
sent.

T he research w asdesigned to m eet current inform ation requirem entsw hile bearing in m ind the
desiretoprovidetim eseriesanalysistotrackchangesincethe2009 survey.

T hisreport outlines2016 findingsfrom the survey ofS M Esin S cotland; an equivalent report is
available outlining findingsfrom N orthern Ireland.Com parisonsto 2009 data,w here relevant,are
provided inAppendix 1.A com bined report,providinganoverview offindingsforthew holeN etR egs
area,hasalsobeenprovidedseparately.
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3. Method and Sample

3.1 Introduction

In total,500 interview sw ere conducted w ith S cottish S M Esduring February 2016.T he survey w as
conducted by P rogressive’stelephone interview ersusing Com puter-Aided T elephone Interview ing
(CAT I).T hequestionnairew aslargely basedonthe2009 version,althoughitw asam endedslightly to
includenew areasofinteresttoS EP A.A copy ofthesurvey questionnaireisincludedinAppendix 2.

3.2 Sampling

T he sam ple w asdesigned to ensure agood spread ofS M Esw ere included in relation to industry
sectorand businesssize.T hesurvey scriptalso ensured thatinterview ersspoketo thepersoninthe
businessw ho dealsw ith environm entalissuesand decisions,such asw aste m anagem ent orw ater
and energy use.T hefinalsam ple profile isoutlined inT able1.T hesam plew asdesigned to focuson
agriculture,construction,healthcare,hotelsand restaurants,and transport.T hese w ere also the
coresectorsincludedinthe2009 survey.

Table 1: Sample profile

Industry sector No. % Respondent Job Title No. %

Agriculture 82 16% O w ner/M D/P artner 218 44%

Construction 77 15% Director/Com pany secretary 76 15%

Healthcare 77 15% O fficem anager/personnel
m anager/Adm in/S ecretary/P A etc

77 15%

Hotelsandrestaurants 79 16%

T ransport 79 16% W orks/production/site/farm
m anager

45 9%

Education 19 4%

Equipm entandm achinery 21 4% T echnicalm anager/officer(e.g.
healthandsafety,quality,contracts)

30 6%

Financialservices 23 5%

Foodanddrinkm anufacturer 22 4% Environm entalm anager/officer 23 5%

R etailandw holesale 21 4% O ther 31 6%

Business size No. %

<10 em ployees 270 54% Base(all):500

10-49 em ployees 144 29%

50+ em ployees 86 17%

A note on business size

A sam ple of businessesin S cotland w aspurchased to be used asthe sam pling fram e for the
research.T hissam ple had businesssize and sectordetailed foreach contact on the file and this
inform ation w asused for quotacontrolpurposesto ensure agood spread of businessesw as
included in the research.How ever,aquestion w asalso asked in the survey about the num berof
em ployeesthebusinesshad,and thisdatahasbeenused foranalysisand reporting(ratherthanthe
businesssize detailed on the sam ple file).In instancesw here the respondent did not know their
businesssize,the sam ple categorisation inform ation hasbeen used.T he overallspread isbroadly
sim ilar,although there are slightly m ore very sm allbusinesses(<10 em ployees)and slightly few er
m id-size businesses(10-49 em ployees) in the S cottish sam ple w hen using respondents’ ow n
estim atescom paredtothequotatargetsderivedusingthesam plefiledata.

Inthe2016 research,itw asagreednottoscreenbusinessesof250+ em ployeesoutofthesurvey,as
had been the case in 2009.How ever,the finalnum beroforganisationsover250 w assm all(20
respondentsintheS cottishsam ple).
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T he overallsam ple size of500 providesadataset w ith am argin oferrorofbetw een ±0.87% and
±4.38% ,calculatedatthe95% confidencelevel(them arketresearchindustry standard)1.

3.3 Analysis and reporting

T hisreport outlinesthe 2016 survey findingsforthe w hole sam ple,providing analysisby industry
sector(w ith afocuson the core sectorsnoted earlier,w here largersam ple sizesallow sub-group
analysis)andbusinesssize.

R aw dataandcross-tabulationshavebeenprovidedunderseparatecover.

Reporting conventions

T hroughout thisreport,differencesbetw een sub-groups,such assize of businessand industry
sector,have been noted. Due to sm allbase sizesfor industry sector,not alldifferencesare
statistically significanttothe95% confidencelevelandshould,therefore,betreatedasindicative.

S tandard notificationisused intablesw ith‘*’ used toindicateresultsoflessthan1% and ‘-’ used to
indicate no respondentsgave aparticularansw er.Forease ofreading the results,‘1% ’ and ‘2% ’
notationshavebeenleftoffthecharts.

Forquestionsusingratingsscales,m eanscoreshavebeencalculatedasfollow s:

 U sefulness:scored from 1 (ofnouse)to4 (very useful)orfrom 1 (notatalluseful)to4 (very
useful),dependingonthequestionw ording

 L ikelihood:scoredfrom 1 (very unlikely)to4 (very likely)

 S atisfaction:scoredfrom 1 (very dissatisfied)to4 (very satisfied).

W heresuchm eanscoresarepresented,theseexcludeall‘don’tknow /notapplicable’ responses.

1
P lease note that the survey did not use random sam pling w hich m eansthat w e cannot provide statistically

precise m arginsoferrororsignificance testing asthe sam pling type isnon-probability.T he m arginsoferror
outlinedshouldthereforebetreatedasindicative,basedonanequivalentprobability sam ple.
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4. Research Findings

4.1 Measures to address environmental issues

4.1.1 Measures taken to prevent or reduce harm to the environment

R espondentsw ere asked w hat,ifany,practicalm easurestheirorganisation had everintroduced
aim ed at preventing orreducing harm to the environm ent.Interview ersfirst coded respondents’
spontaneous,top ofm ind responsesand then prom pted them w ith alist ofm easures.Acrossthe
sam ple asa w hole,79% spontaneously m entioned at least one m easure their businesshad
im plem ented.How ever,w hen prom pted w ith alist ofpossible m easures,thisfigure rose to 93%
overall.

Asillustrated by T able 2,there w assom e variation in responsesacrosscore industry sectorsand by
businesssize. T he sm allest organisationsw ere least likely to report im plem enting any ofthese
m easures,eitherspontaneously or w hen prom pted. Businessesin the agriculture and transport
sectorsw ere m arginally lesslikely to spontaneously thinkofany m easuresim plem ented.T he hotel
and restaurantsectorw asm ostlikely to spontaneously citeany actionstakentoreduceharm to the
environm ent.

Table 2: Whether companies reported introducing practical measures aimed at preventing or
reducing harm to the environment (spontaneous and all responses)

Business size Proportion taking at least 1 action Base

Spontaneous Spont & prompt

<10 72% 89% 270

10-49 85% 98% 144

50+ 92% 98% 86

Core sector

Agriculture 68% 93% 82

Construction 81% 90% 77

Healthcare 79% 95% 77

Hotels& restaurants 87% 96% 79

T ransport 72% 86% 79

Sample average 79% 93% 500

Figure 1 show sthe detailed responsesto thisquestion; ascan be seen here,the m ost com m on
spontaneousresponsesw ere recycling businessw aste (m entioned by 55% ),cutting dow n business
w aste (27% )and m akingenergy efficiency orw aterreduction im provem ents(21% ).R elatively sm all
proportionsm entionedany otherkindofactivity topreventorreduceharm totheenvironm ent.

How ever,upon prom pting w ith the list of practical m easures,a higher proportion reported
undertakingallofthese activities– w ith the m ajority reportingrecycling(83% ),cuttingdow n w aste
(60% )and m aking energy efficiency/w aterreduction im provem ents(55% ).W hile afifth (21% )of
respondentsinitially said they had notintroduced any practicalm easuresto reduce theirim pacton
theenvironm ent,w henprom ptedw iththelistofpossiblem easuresthisfellto7% .
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Figure 1: Practical measures introduced aimed at preventing or reducing harm to the environment
(spontaneous and prompted)

Base(all):500

‘O ther’ responsesw ere given by 74 respondentsspontaneously; the m ain categoriesofresponses
m entionedby 5 orm orepeoplew ere:

 Betterw astestorage/disposal(m entionedby 14 respondents)

 Detailsofaspecificpolicy (thathadbeendesignednotnecessarily im plem ented)(6)

 U seofthirdparty advice/guidelines(6)

 M entionsofIS O 14001/15001 (5).

R espondentsfrom thelargestorganisations(50+ em ployees)w erem ostlikely to reportundertaking
nearly allofthesem easures– theonly exception beingrecyclingbusinessw aste(those in the 10-49
em ployeebracketw erem ostlikely toreportdoingthis).

Asdetailed in T able 3,there w asalso variation in responsesacrossthe core industry sectors.For
exam ple,hotelsand restaurantsw ere the m ost likely to have undertaken arange ofm easures,
including recycling businessw aste (91% ),cutting dow n businessw aste (75% ),m aking energy
efficiency orw aterreductionim provem ents(75% )and m akingsom eoneinthecom pany responsible
forenvironm entalm atters(47% ).Construction and transport com paniesw ere the m ost likely to
m ention reducing transport em issions(construction -47% ;transport -48% )and reducing transport
costs(construction-47% ;transport-41% ).
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Table 3: Practical measures undertaken by core industry sector

Practical measures to protect / reduce
harm (spontaneous and prompted)

Agriculture Construction Healthcare Hotels &
restaurants

Transport

Assessedim pactbusinesshasonthe
environm ent

27% 40% 31% 32% 22%

Carriedoutaprogram m eof
environm entalim provem ents

44% 42% 36% 35% 29%

M adesom eoneinthecom pany
responsibleforenvironm entalm atters

32% 38% 38% 47% 32%

M adeany energy efficiency orw ater
reductionim provem ents

48% 52% 57% 75% 33%

Cutdow nbusinessw aste 49% 64% 62% 75% 44%

R ecycledbusinessw aste 82% 82% 86% 91% 68%

R educedtransportem issions 35% 47% 17% 20% 48%

R educedtransportcosts 29% 47% 14% 13% 41%

R educeduseofraw m aterials 32% 30% 23% 30% 19%

O therenvironm entalactivity 27% 17% 13% 14% 18%

N oneofthese/nothing 7% 10% 5% 4% 14%

Base 82 77 77 79 79

4.1.2 Reasons for not taking measures to reduce harm to the environment

T hose w ho had neverintroduced any m easuresto reduce harm to the environm ent w ere asked
w hathad prevented them from doingso.Asshow ninT able4,them ostcom m onreason,givenby a
third ofthese respondents(33% )w asthat they did not have tim e to think about it orit isnot a
businesspriority.Around afifth (22% )said they did not know w hat actionsto take and asim ilar
proportion (19% )had justneverthoughtaboutit.How ever,please note the sm allbase size forthis
question(n=36).

Table 4: Reasons for not taking measures to reduce harm to the environment

Reasons for not taking measures to reduce harm %

Don’thavetim etothinkaboutit/itisnotapriority forthebusiness 33%

Don’tknow w hatactionstotake 22%

Haveneverthoughtaboutit 19%

Itistooexpensive/costissues 6%

O ther
2

25%

Don’tknow 19%

Base 36*

* Caution: small base

2
‘O ther’ responsesw eregivenby 9 respondents.A fulllistofresponseshasbeenprovidedseparately.
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4.2 Implementation of an Environmental Management System (EMS) or Environmental
Policy

4.2.1 Whether companies have an Environmental Management System

Acrossthe sam ple asaw hole,22% said theircom pany had an Environm entalM anagem ent S ystem
such asan IS O 14001,BS 8555 orGreen ticksstandard (see Figure 2).S even percent said they did
notknow ,butm ost(71% )saidthey didnothaveanEM S .

Figure 2: Whether companies have implemented an Environmental Management System

Base(all):500

T he proportion ofcom paniesw ith an EM S varied in relation to businesssize and core industry
sector,asoutlined in T able5.T hosew ith few erthan10 em ployeesw ere leastlikely to have an EM S
(11% ),com pared to alm ost halfofthose w ith 50+ em ployees(47% ).R espondentsw orking in the
construction industry w ere m ore likely to report having an EM S (39% )than those w orking w ithin
othersectors.

Table 5: Whether companies had an EMS by business size and core industry sector

Business size Proportion with an EMS Base

<10 11% 270

10-49 26% 144

50+ 47% 86

Core sector

Agriculture 16% 82

Construction 39% 77

Healthcare 13% 77

Hotels& restaurants 11% 79

T ransport 22% 79

Sample average 22% 500

22%

71%

7%

Yes N o Don'tknow
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4.2.2 Whether companies have an Environmental Policy

T hosew hodid nothaveanEM S inplacew ereasked ifthey had anEnvironm entalpolicy and around
fourinten(41% )saidyes(seeFigure3).

Figure 3: Whether companies without an EMS have an environmental policy

Base(allw hodidnothaveanEM S ):391

T akingthesetw oquestionstogether,justoverhalf(54% )ofthesam pleoverallhad eitheranEM S or
anenvironm entalpolicy inplace.

Again,there w asvariation betw een businessesin term sofsize and sectorin relation to having this
kind ofpolicy in place.Asshow n in T able 6,the largest organisationsw ere m ost likely to have an
EM S orenvironm entalpolicy,asw erethoseintheconstructionsector.

Table 6: Whether companies had an EMS/environmental policy by business size and core industry
sector

Business size Proportion with EMS /
environmental policy

Base

<10 41% 270

10-49 66% 144

50+ 76% 86

Core sector

Agriculture 52% 82

Construction 66% 77

Healthcare 53% 77

Hotels& restaurants 47% 79

T ransport 47% 79

Sample average 54% 500

41%

56%

3%

Yes N o Don'tknow
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4.2.3 What prompted improvements to environmental performance

R espondentsw ho had m entioned taking any actionsto im prove theirenvironm entalperform ance,
orw ho had an EM S orenvironm entalpolicy in place,w ere asked w hathad prom pted them to take
these steps.Asillustrated in Figure 4,im proving theirreputation / green credentialsw asthe m ost
com m on prom ptto take action,m entioned by 37% .Financialpressures(20% )and suggestionsfrom
w ithin the business(17% ) w ere also com m only reported reasonsfor taking stepsto im prove
environm entalperform ance.

Figure 4: What prompted respondents to take steps to improve their environmental performance

Base(allw hohadtakenatleastoneactiontoim proveperform ance,and/orw hohadanEM S or
environm entalpolicy):470

In total,92 respondentsm entioned an ‘other’ response to thisquestion.T hem ostcom m on reasons
givenw ere:

 Com m entsrelating to ageneralaw arenessofenvironm entalissuesand/orthe im portance
oftheenvironm ent(m entionedby 42 respondents)

 M entionsofspecificpolicy initiatives/aS EP A visit(12)

 Com m entsrelatingtogreaterprofit/im provedbusiness(10).

T helargestorganisationsw erem orelikely thanthesm allesttom entionsuggestionsfrom w ithinthe
business(26% ofthose w ith 50+ em ployeesv14% ofthose w ith <10 em ployees)and custom eror
clientrequestsorpressures(13% v5% ).T he sm allestorganisationsw ere lesslikely than the m iddle
orlargest organisationsin the sam ple to m ention keeping ahead ofthe com petition (3% ,v 9% of
thosew ith10+ em ployees)andim provingtheirgreencredentials(27% ,v49% of10+ em ployees).

T here w ere very few differencesin responsesto thisquestion in relation to the core industry
sectors,w iththeexception ofbeingprom pted to im prove theirreputation /green credentials– this
w asm ost com m only reported by those in hotelsand restaurants(55% ) and least likely to be
m entionedby agriculturebusinesses(19% ).
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4.2.4 Benefits of making environmental improvements

T hese respondentsw ere also asked w hethertheirbusinesshad benefited asaresultoftakingsteps
to im prove environm entalperform ance. T he m ost com m only reported benefitsw ere reduced
operatingcosts,and reduced riskofprosecutionorfines(bothm entioned by around halfthesam ple
– 50% and46% respectively)– seeFigure5.

Figure 5: Benefits to the business of environmental improvements

Base(allw hohadtakenatleastoneactiontoim proveperform ance,and/orw hohadanEM S or
environm entalpolicy):470

T he likelihood ofreporting each ofthese benefitsincreased w ith the size ofthe business,w ith the
largest organisationstending to report the greatest benefits.A fifth ofthe sm allest organisations
(20% of<10 em ployees)said they had seen ‘none ofthese’ benefitscom pared to only 5% ofthe
largestorganisations(50+).

Am ongthecoreindustry sectors,thefollow ingpatternsem erged:

 Hotelsand restaurants(58% )and construction businesses(54% )w ere m ost likely ofallthe
coresectorstoreportreducedoperatingcosts

 Businessesfrom the construction sectorw ere m ost likely to report im proved relationships
w ithcustom ers/others(54% )andreducedriskofprosecutionorfines(59% )

 Hotelsandrestaurantsw erem ostlikely tom entionam orem otivatedw orkforce(42% )
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4.2.5 Perceived usefulness of an EMS or Environmental Policy

T he survey also asked those who did not have an EM S orenvironm entalpolicy how usefulthey felt
such apolicy w ould be.T he m ajority did notfeelthisw ould be useful(62% overallsaid itw ould be
ofno use oroflittle use).O nly 24% feltitw ould be quite orvery useful,although 14% said they did
notknow (seeFigure6).

Figure 6: How useful an EMS or environmental policy would be

Base(allwithout anEM S orenvironm entalpolicy):230

S incethreequarters(76% )ofthelargestorganisationsalready had apolicy inplace,thebasesizefor
thisquestion am ong businessesof50+ em ployeesw assm all.How ever,there w asadifference in
responsesbetw een the sm allestand m edium sized organisationsin relation to perceived usefulness
ofanEM S orenvironm entalpolicy,w ith49% ofthosew ith10-49 em ployeessayingthey thoughtthis
w ouldbevery orquiteuseful,com paredtoonly 14% ofthesm allestbusinesses(<10 em ployees).

4.2.6 Likelihood to invest in environmental performance

Allrespondentsw ere asked how likely they w ere to investm oney in im provingtheirenvironm ental
perform ance overthe next 12 m onths.Alm ost half(49% )reported that they w ere very orquite
unlikely to invest,w hile 42% said they w ere quite orvery likely to do this,and 9% said they did not
know (seeFigure7).

38%

24%

19%

5%

14%

0%

5%

10%

15%

20%

25%

30%

35%

40%

O fno use O flittle use Q uiteuseful Very useful Don'tknow



N etR egsAw arenessS urvey 2016 -S cotland 18

Figure 7: Likelihood to invest in environmental performance in the next 12 months

Base(all):500

T here w asaclearpattern in responsesto thisquestion based on the size ofthe organisation,the
sm allest organisationsbeing least likely to predict investm ent in theirenvironm entalperform ance
(31% said itw asvery orquite likely)com pared to the m edium sized firm s(47% ofthose w ith 10-49
em ployees)andthelargestorganisations(67% ofthosew ith50+ em ployees).
T hehotelsand restaurantssectorw asfound to bethem ostlikely to considerinvestinginim proving
theirenvironm entalperform ance overthe next12 m onths.In total,51% ofrespondentsw ithin this
sectorconsideredsuchinvestm enttobevery orquitelikely.

4.3 Awareness of the environment and legislation

4.3.1 Activities that may harm the environment

R espondentsw ere asked w hat activities,if any,their organisation undertakesw hich could be
regarded asharm fulto the environm ent.Acrossthe w hole sam ple,52% spontaneously m entioned
at least one activity theirbusinessdid w hich could be regarded asharm fulto the environm ent,
althoughthisroseto81% w henprom ptedw ithalistofpotentially harm fulactivities.

T herew assom evariationinresponsesacrosscoreindustry sectorsand by businesssize,asoutlined
inT able7.Asshow nhere,thesm allestorganisationsw ereleastlikely toreportundertakingharm ful
activities(46% spontaneous;76% w hen prom pted),w hile the largestorganisationsw ere m ostlikely
to report this(65% spontaneous; 90% prom pted). T ransport com paniesw ere m ost likely to
spontaneously m ention such activities (63% ). W hen prom pted,sim ilarly high proportions of
businessesin the transport,agriculture,construction and hotels/restaurantssectorsm entioned
harm fulactivities.R espondentsw ithin the healthcare sectorw ere slightly lesslikely to believe their
activitiescouldbeharm fultotheenvironm ent.
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Table 7: Whether companies reported undertaking harmful activities by business size and core
industry sector (spontaneous and all responses)

Business size Proportion undertaking at least 1
harmful activity

Base

Spontaneous Spont & prompt

<10 46% 76% 270

10-49 54% 85% 144

50+ 65% 90% 86

Core sector

Agriculture 54% 91% 82

Construction 52% 81% 77

Healthcare 43% 69% 77

Hotels& restaurants 53% 82% 79

T ransport 63% 86% 79

Sample average 52% 81% 500

Figure 8 show sthe detailed responsesto thisquestion.Alm osthalf(48% )said ‘none ofthese’ w hen
asked foraspontaneousresponse.T he m ost com m on activity m entioned spontaneously w asusing
transportfortravelordeliveries,m entionedby 18% .

How ever,w hen prom pted w ith the list,ahigher proportion m entioned each of these harm ful
activities. T aking the spontaneousand prom pted responsestogether,50% m entioned transport,
40% said they store w aste on site priorto rem oval,36% store chem icals,fuelsoroilsand 34%
reported producing orusing packaging. Around one in five (19% ) reported doing none ofthese
thingsw henprom ptedw iththelist.

Figure 8: Activities undertaken which could be regarded as harmful to the environment
(spontaneous and prompted)

Base(all):500
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Am ongthe64 respondentsw hospontaneously m entionedan‘other’ activity thatm ay harm the
environm ent,them ostcom m onresponsesw ere:

 R eferencestow astecollection(m entionedby 18 respondents)

 U seofchem icals/pesticidesonland(10)

 Electricity overuse/heating(8)

 R eferencetolivestock/slurry (5).

T aking spontaneousand prom pted responsestogether,the sm allest organisationsw ere the least
likely toreportstoringw asteonsitepriortorem oval(27% <10 saidthey did this,v53% of10-49 and
57% of50+),orproduce oruse packaging (27% ,v 40% and 47% ),w hile the largest organisations
w ere m ostlikely to reportstoring chem icals,fueloroils(55% ,com pared to 31% of<10 and 34% of
10-49).T hesm allestorganisationsw erealsothem ostlikely tosay they did‘noneofthese’ (24% <10,
v15% 10-49 and10% 50+).

P erhapsunsurprisingly,theactivitiesundertaken varied by industry sector.Am ongthe coreindustry
sectors,thefollow ingpatternsem erged:

 T he sectorsm ost likely to store w aste on site priorto rem ovalw ere hotelsand restaurants
(54% )andhealthcare(48% )

 T ransport com paniesw ere the m ost likely to use transport fortravelordeliveries(75% )
follow edby construction(62% )andagriculture(60% )

 T ransportcom panies(34% )and thoseintheagriculturesector(29% )w erethem ostlikely to
reportem ittingsm okeorfum es

 Agriculturebusinessesw erethem ostlikely toreportstoringchem icals,fuelsoroils(62% )or
usingw aterpum pedfrom lochs,riversorboreholes(23% ).

4.3.2 Awareness of environmental regulation and legislation

T he survey also addressed aw arenessofrelevant legislation; respondentsw ere therefore asked
w hich ofthe follow ing environm entalregulations/ legislation they had heard of.Aw arenessw as
highestofthe Food W aste R egulations(68% ),Duty ofCare R egulations(61% )and P ackaging W aste
R egulations(58% ).T he only regulation that lessthan halfofthe sam ple had heard ofw asS pecial
W aste R egulations(38% ). Around one in ten (12% ) said they had not heard of any of these
regulations.



N etR egsAw arenessS urvey 2016 -S cotland 21

Figure 9: Environmental regulation or legislation respondents had heard of

Base(all):500

T here w asavery clearpattern in responsesacrossbusinesssize forthisquestion,w ith the largest
organisationsbeing the m ost aw are of each of the regulations/ legislation. O verall,20% of
organisationsw ithfew erthan10 em ployeeshad notheard ofany oftheseregulations,com pared to
just3% ofthosew ith10-49 em ployeesand2% ofthosew ith50+ em ployees.

Am ongthecoreindustry sectors:

 Hotelsandrestaurantsw erem ostlikely tobeaw areoftheFoodW asteR egulations(82% )

 Constructionbusinessesw erem ostlikely tohaveheardoftheW EEEregulations(69% )

 Construction and healthcare businessesw ere m ost likely to be aw are ofS pecialW aste
R egulations(both51% )

 R espondentsfrom transport (19% )and agriculture (17% )w ere m ost likely to say they had
notheardofany oftheseregulationsorlegislation.
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4.3.3 Permits, licences and exemptions

Allrespondentsw ere asked w hethertheirbusinessrequiresaperm it,licence orexem ption from
S EP A in orderto carry out itsactivities. O verall,22% confirm ed that thisisarequirem ent (see
Figure10). T he largest organisationsw ere m ost likely to report needing a perm it,licence or
exem ption(33% said yes)w hileam ongstm edium sized and sm allerorganisationsonly 1 in5 needed
aperm it,licenceorexem ption.

Figure 10: Whether respondents’ companies need a permit, licence or exemption from SEPA

Base(all):500

Am ongthecoreindustry sectors,agriculturebusinessesw erem ostlikely to reportneedingaperm it
(44% ).
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4.4 Sources of information, advice and support

4.4.1 Contact with business support organisations
R espondentsw ere asked w hether they had ever been in contact w ith any businesssupport
organisationsto discussenvironm entalissues,and overall31% said that they had (see Figure 11).
T he largest organisationsw ere m ost likely to have sought support (53% ofcom paniesw ith 50+
em ployees,com paredto21% ofthosew ithfew erthan10 em ployees).

Figure 11: Contact with business support organisations to discuss environmental issues

Base(all):500

Am ong the core industry sectors,those from the agriculture sector w ere m ost likely to have
contacted som e kind ofbusinesssupport organisation (41% ),w hile transport businessesw ere the
leastlikely tohavedonethis(16% ).

4.4.2 Business support organisations contacted

T hose respondentsw ho had sought support oradvice w ere asked to specify w hich organisations
they had contacted.T he m ost com m only m entioned organisation by these respondentsw asS EP A
(37% ),follow ed by the localcouncil(23% ).A large proportion ofrespondents(17% )also m entioned
otherorganisationsnot listed,w hich w ere m ostly private com paniesorgovernm ent bodies(e.g.
DEFR A).
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Figure 12: Business support organisations contacted

Base(allw hohadcontactw ithabusinesssupportorganisation):155

T he only significant difference seen in the sub-group analysisforthisquestion w asthat the largest
organisationsw ere m ore likely to have contacted R esource EfficientS cotland / Zero W aste S cotland
thanthesm allerorganisations(28% ofthosew ith50+ em ployees,v2% of<10 and4% of10-49).

4.5 Awareness and use of NetRegs

4.5.1 Awareness of NetRegs

A num berofquestionsw ereasked specifically abouttheN etR egsw ebsite.Firstly,respondentsw ere
asked w hetherthey had heard ofthe N etR egsw ebsite.Asshow n in Figure 13,the m ajority (86% )
w ere not aw are ofN etR egs,although aw arenessw ashigheram ong the largerorganisations(34%
hadheardofit,com paredtoonly 7% am ongthesm allestcom panies).
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Figure 13: Whether respondents had heard of the NetRegs website

Base(all):500

Am ongthe core industry sectors,respondentsfrom construction businessesw ere m ostlikely to say
they had heard ofN etR egs(18% ).T hose from the healthcare sectorw ere leastlikely to be aw are of
N etR egs(8% ).

4.5.2 Perceived usefulness of NetRegs

T hosew hohadnotheardofN etR egsw eregiventhefollow ingdescription:

“The NetRegs site provides free, plain English guidance to help small and medium sized
businesses comply with their environmental responsibilities”.

T hese unaw are respondentsw ere then asked how usefultheirorganisation w ould find thisservice.
Asshow n in Figure 14,the m ajority (58% )thought thisw ould be quite orvery useful.T w enty nine
percentthoughtitw ouldbeoflittleornousew hile13% saidthey didn’tknow .

Figure 14: How useful respondents think NetRegs would be

Base(allnotaw areofN etR egs):464

13%
7%

13%

34%

86%
93%

85%

66%

0%

20%

40%

60%

80%

100%

All <10 10-49 50+

Don'tknow

N o

Yes

17%

12%

37%

21%

13%

0%

5%

10%

15%

20%

25%

30%

35%

40%

O fno use O flittle use Q uiteuseful Very useful Don'tknow



N etR egsAw arenessS urvey 2016 -S cotland 26

T herew asacleardifferenceinperceptionsofhow usefulN etR egsw ould bebased onthesizeofthe
business,w ith just 51% ofthe sm allest organisationssaying they thought it w ould be quite orvery
useful– significantly low erthan the proportionsobserved in the m edium sized (65% )and largest
(75% )organisations.

P erceptionsalso varied am ongrespondentsfrom thecoreindustry sectors,w iththosein healthcare
(65% ),hotels/restaurants(65% )and construction(61% )beingm ostlikely to thinkN etR egsw ould be
quite orvery useful,and those in transport and agriculture being least positive about perceived
usefulnessoftheservice(both47% ).

4.5.3 Use of NetRegs

T hose w ho had heard ofN etR egsw ere asked ifthey had everused the w ebsite,and just overhalf
(55% )said that they had done so.T hisequatesto 7% ofthe totalsam ple of500 respondentsw ho
had used theN etR egsw ebsite.U sew ashighestam ongthelargestorganisations,althoughthereare
som e very sm allbase sizesforthisquestion w hich should be borne in m ind w hen interpreting the
findings(seeFigure15).

Figure 15: Whether respondents had used the NetRegs website
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55%

17%

37%

90%

44%

83%

58%

10%
2% 5%

0%

20%

40%

60%

80%

100%

All <10 10-49 50+

Don'tknow

N o

Yes



N etR egsAw arenessS urvey 2016 -S cotland 27

4.5.4 Ratings of NetRegs

T hese respondentsw ere also asked how usefulthey found the N etR egsw ebsite and very positive
feedbackw asreceived:94% reported itw asvery orquiteuseful. Cautionshould beexercised inthe
interpretationofthesefindingsduetothevery sm allbasesize(seeFigure16).

Figure 16: How useful respondents find the NetRegs website

Base(allw hohadusedN etR egs):36

T hose w ho had used the N etR egsw ebsite w ere also asked to rate variousaspectsofthe contentof
the w ebsite in term softheir usefulness. P lease note that these findingsshould be treated as
indicativeonly duetothevery sm allbasesizesinvolved(only 36 respondentshadusedthew ebsite).

Asshow n in Figure 17,the highest ratingsw ere given forkeeping up to date w ith new legislation,
environm ental guidance and legislation lists. T he good practice videos,e-learning toolsand
self-assessm ent toolw ere given slightly low erratingsby those w ho had used them ,although they
w erealsonotusedby m any respondents– them ajority answ ered‘don’tknow /notapplicable’.
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Figure 17: Usefulness of aspects of NetRegs

Base(allw hohadusedN etR egs):36

P lease note that base sizesw ere too sm allto conduct m eaningfulsub-group analysisfor the
questionsonratingsofN etR egs.
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Figure 18: Whether respondents had received support from SEPA

Base(all):500

In term sofbusinesssector,respondentsw ithin the construction industry w ere the m ost likely to
reportthatthey have received supportfrom S EP A (32% ),w hile those w orkingw ithin the healthcare
andhotelsandrestaurantssectorsw eretheleastlikely (both8% ).

T hose w ho had received supportw ere asked how satisfied they w ere w ith thesupportprovided.As
show n in Figure 19,high ratingsw ere given – 89% reported that they w ere very orquite satisfied
w ith S EP A’ssupport.Dataispresented by businesssize although itshould be noted that base sizes
arevery sm all(<10 = 38;10-49 = 23;50+ = 26).

Figure 19: Satisfaction with support provided by SEPA
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4.6.2 Future support from SEPA

S EP A w asinterested in gauging levelsof support for variousproposed actionsthat are under
consideration to help businessesgenerate opportunitiesfrom environm entalim provem ents.T he
survey gave alist ofpossible actionsand asked respondentshow usefulthey w ould find these.As
show n in Figure 20,there w asbroad support forallofthe proposed actions,w ith only very sm all
proportionssayingthey thoughtthesew ouldbenotvery ornotatalluseful.

T he m ost popular suggestions w ere keeping businesses inform ed about practices and new
technology thatw illim provetheirsustainability (w itham eanscore3.19 outof4),providingasingle
point ofcontact at aS EP A localoffice (3.10)and prom oting good practice through businesscase
studies(3.04).Allothersuggestionsreceived only m arginally lesssupport;betw een 54% and 60% of
respondentsstatedeachw ouldbevery orquiteuseful.

Figure 20: How useful SEPA’s proposed actions would be

Base(all):500

S ignificant differencesem erged in responsesto thisquestion by businesssize,w ith the largest
organisationsbeing m ostpositive about the proposed actionsand the sm allest organisationsbeing
least positive.Asshow n in T able 8,the proportionsstating each im provem ent w ould be very or
quiteusefulw erehighestam ongorganisationsof50+ em ployeesandlow estam ongorganisationsof
<10 em ployees.
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Table 8: Proportion rating suggestions as very/quite useful by business size

Proposed actions to help generate business opportunities from
environmental improvements

<10 10-49 50+

Keepingbusinessesinform ed aboutpracticesandnew technology thatw ill
im provetheirsustainability

66% 79% 83%

P rovidingasinglepointofcontactforbusinessesatS EP A /N IEA localoffice 65% 66% 83%

P rom otinggoodpracticethroughbusinesscasestudies 59% 67% 84%

Helpingbusinessesdealw ithpotentialim pactsofclim atechange 56% 60% 74%

P rovidingsignpostingtootherbusinesssupportorganisations 52% 62% 76%

S EP A /N IEA certificationforgreenproductsorservices 46% 61% 70%

Voluntary agreem entsbetw eenbusinessandS EP A /N IEA thatbenefitboth 53% 65% 67%

Creatinglocalenvironm entalforum sforbusinesses 51% 60% 72%

Base 270 144 86

R espondentsw ere asked w hetherthere w ere any otheractionsthat S EP A could take to help them
generate businessopportunitiesfrom environm entalim provem ents,and overall12% said yes.O f
the59 respondentsm akingsuggestions,them ostcom m ontypesofresponserelatedto:

 R equestsforinform ationonspecifictopics(m entionedby 8respondents)

 M oreregularcontact/updatesw ithchanges/m orecontactingeneral(7)

 Bem orepositiveinadvice,notjustpunitive(5)

 P rom oteenvironm entalissues/m akeclientsaw areofresponsibilities(4)

 Helptosavem oney /sourcefunds(3).

4.7 Information sources

Finally,the survey focused on inform ation sourcesthat respondentsw ere likely to use to find out
about environm entalissuesrelating to theirbusiness.R espondentsw ere asked w hich sourcesthey
w ould everuse (and could selectasm any asthey w anted)and then w hich one ofthese they w ould
bem ostlikely touse.

Asshow ninFigure21,them ostcom m only m entionedinform ationsourcew asinternetsearches– in
total63% identified the internetassom ething they w ould use,and 55% said thisw ould be the one
source they w ould be m ost likely to use. Very few respondentsm entioned other sourcesof
inform ation,and indeed asm allproportion (8% )stated they w ould notuse any inform ation sources
atall.
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Figure 21: Information sources (all sources, and those most likely to use)

Base(all):500
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5. Summary and Conclusions

5.1 Summary of Key Findings

T he m ajority of businessesthat participated in the research reported that their organisation
undertakesactivitiesthat could be harm ful to the environm ent (81% ). How ever,for m any
aw arenessofsuch activitiesw asnot top ofm ind -only 52% w ere able to state w ithout prom pting
any activitiesthey theircom pany did w hich could potentially be environm entally dam aging. It is
encouraging,how ever,that the vast m ajority ofS M E businessesin S cotland (93% )have taken at
least som e action to reduce potentialharm to the environm ent. T he m ost com m on m easures
im plem entedrelatedtodealingw ithw aste;eitherrecyclingw asteorcuttingdow nonw aste.

Intotal,22% ofrespondentssaidtheircom pany hadanEnvironm entalM anagem entS ystem ,suchas
an IS O 14001,BS 8555 orGreen T icksstandard,w hile 41% ofthose w ho did not have an EM S
reported having an environm entalpolicy. Com bining these dataindicatesthatjust overhalf(54% )
ofthesam pleoverallhadeitheranEM S oranenvironm entalpolicy inplace.

T he m ost com m on reason given for taking stepsto im prove environm entalperform ance w as
im proving the business’sreputation and green credentials,w hilst the m ost frequently reported
benefitsoftaking these stepsincluded reduced operating costsand reduced riskofprosecution or
fines.

Giventhatm any businessesarem otivated to takeenvironm entalharm reductionm easuresinorder
to reduce the riskofprosecution,itisalso im portantto understand how aw are S M E businessesare
ofrelevantenvironm entallegislation.W hen prom pted w ith alistofregulationsand legislation,the
m ajority (88% )recognised at least one,w ith aw arenesshighest forFood W aste R egulations(68% ),
Duty ofCareR egulations(61% )andP ackagingW asteR egulations(58% ).

Asw ellasinvestigating the actionsthat businesseshad taken to reduce environm entalharm ,the
researchalsoexploredw herebusinessesinS cotlandseekadviceandsupportonsuchissues. Alm ost
one third ofrespondentsreported that their businesshad sought support to ensure that they
com ply w ith legislation and operate in an environm entally friendly w ay,m ostcom m only from S EP A
ortheirlocalcouncil.T he survey also explored inform ation sourcesthat respondentsw ere likely to
use to find out about environm ental issuesrelating to their business. T he m ost com m only
m entioned inform ation source w asinternet searches. Any action that S EP A can take to ensure a
good w eb presence w hen searchingforrelevantterm sw illhelp organisationsfind them asasource
ofadvice.

W hen respondentsw ere asked directly w hetherthey had everreceived supportfrom S EP A to help
them dealw ith environm entalissues,17% said thatthey had. R atingsofthe supportreceived w ere
generally high,w ith89% reportingthatthey w erevery orquitesatisfied.T hesurvey did notexplore
aw arenessofS EP A orw hat the organisation does; how ever,the fact that lessthan one in five
respondentshad sought help from S EP A suggeststhat prom otion ofthe advice available m ay help
raiseaw arenessofS EP A’sservices.

How ever,w hen asked specifically aboutthe N etR egsw ebsite,only am inority ofrespondents(13% )
reported thatthey w ere aw are ofit,w hile around halfofthese businesseshad actually used it(7%
ofthetotalsam ple). T heresearchthereforesuggeststhatthereissom econsiderablescopetoraise
aw arenessoftheN etR egsw ebsiteand thebenefitsitcanofferbusinesses. Indeed,w henthosew ho
had not heard ofN etR egsw ere given adescription ofthe service and then asked how usefulthey
w ould find it,overhalf(58% )thoughtthesitew ould bequiteorvery useful. T hesefindingssuggest
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thatlackofaw arenessism oreofabarriertouptakeofthew ebsitethannegativeperceptionsofthe
value ofthe site.T herefore,m ore w idespread prom otion ofthe N etR egsw ebsite islikely to lead to
greateruptake.

5.2 Conclusions

S M E businessin S cotland are clearly m otivated to ensure thatthey operate in aw ay thatm inim ises
any harm fulim pact on the environm ent.Alm ost allrespondentsreported that theirbusinesshad
im plem ented m easuresto reduce environm entalharm ,although m otivationsto do so w ere varied.
T hey also understand the businessbenefitsofim plem enting environm entalprotection m easures,
such asreducing operating costs,reducing the risk ofprosecution and im proved relationsw ith
custom ers.How ever,there w ere significant variancesin findingsby size ofcom pany,w ith larger
organisations(w ith m ore than 50 em ployees)the m ost aw are ofpotentially harm fulactivitiesand
the relevant legislation,and the m ost likely to have taken stepsto reduce their environm ental
im pact.T he sm allestcom panies(those w ith lessthan 10 em ployees)tended to have low erlevelsof
aw areness,and w ere also lesslikely to perceive value in im plem enting orinvesting in m easuresto
reduceenvironm entalim pact.

T he research,therefore,suggeststhatthe sm allerS M Esin S cotland require inform ation and advice
on how theiroperationscould potentially harm the environm ent,and how they could m inim ise
theseharm s.T hereisalsoaneed,how ever,topersuadetheseorganisationsofthebusinessbenefits
andopportunitiesthatinvestm entinsuchharm reductionm easurescouldbring.

O ne m ethod w hich could be used to raise aw arenessam ongst allS M E businessesisthe N etR egs
w ebsite.Indeed,theinternetisthekey sourceofinform ationonenvironm entalissuesandS EP A w as
the organisation m ostlikely to have been contacted by those w ho have previously soughtadvice in
thisarea(indicating ahigh leveloftrust and confidence in itsadvice).How ever,the N etR egssite
itselfisnot being w idely utilised by S M E com panies,despite the fact that it isvery w ellregarded
am ongstthosew ho haveused it.Aw arenessseem stobethem ainbarrierpreventinguptake,rather
than alack ofrelevance orperceived usefulness;the m ajority ofthose w ho had not used the site
thoughtthatitw ouldbesom ethingthatcouldbeusefultotheirbusiness.

T he findingstherefore provide clearevidence ofthe potentialvalue ofN etR egs,asw ellasthe need
forit,especially am ongst sm allerS M Es.Focused prom otion ofthe site,and regarding the value of
engagem entinenvironm entalharm reductionm easures,onsm allerS M Esw illdrivevisitsto thesite
andpotentially leadtoim provedenvironm entalperform ancew ithinthissector.
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Appendix 1: Comparisons to 2009 Findings

T hisappendix detailscom parisonsbetw een the 2009 and 2016 dataforS cotland.T hese should be
read and interpreted in conjunction w ith the lim itationsoutlined below ,and treated asindicative
only.

1. Limitations

T here are anum berofdifferencesin sam pling and questionnaire design in the 2016 survey w hich
shouldbeborneinm indw hencom paringdatatothe2009 findings.

T he 2016 sam ple w asdesigned to ensure agood spread ofS M Esw ere included in relation to
industry sectorand businesssize,w ith afocuson the core sectorsofagriculture,construction,
healthcare,hotelsand restaurants,and transport.T hese w ere also the core sectorsincluded in the
2009 survey. W ith regardsto sizeofbusiness,in orderto enable sub-group analysisby thisvariable
in 2016,it w asagreed to set slightly highertargetsthan in previousyearsforthe proportion of
largerorganisations(50+ em ployees). W hilethenum bersinvolved aresm all,itw asalso agreed not
toscreenbusinessesof250+ em ployeesoutofthesurvey,ashadbeenthecasein2009.

Although the sam ple split by sectorand size overallw asbroadly com parable betw een 2009 and
2016 forS cotland,theproportionsfallingintoeachsizecategory within each of the core sectors w as
slightly differentinthe2016 sam ple.T hisreflectsthetargetsset,asw ellasthesam pleavailable.

T hese factorsm ean thatthe sam ple profile in 2016 isslightly differentto 2009,w hich m ay have an
im pactondatacom parisons.

Further,the 2009 m ain survey report w asm ainly based on overallsurvey findingscovering all
countriesofthe U K,since allfour countriesw ere included in the previousresearch w hen the
Environm ent Agency in England and W alesw ere involved in delivering N etR egs.DataforS cotland
cannotbecom pared w iththeoveralldatafortheU K.A sum m ary reportfrom 2009 w asavailablefor
S cotland only data,and com parisonshave been m ade to the figuresavailable in thissum m ary
docum ent.How ever,som e ofthe base size descriptionsin the tablesincluded in the 2009 S cotland
reportdo notm ake itclearexactly w hatfiguresthe percentagesare based on orifand how certain
questionsw ere filtered.W here there isany doubt about how figureshave been calculated thisis
notedinthecom m entary.

Finally,there w ere som e changesm ade to the questionnaire in 2016 in orderto stream line the
survey and to provide S EP A w ith the m ostusefuldatato m eettheircurrentinform ation needs.T his
m eansthatsom eofthequestionsarenotdirectly com parabletothe2009 survey.

T hisappendix therefore presentscom parisonsw ith datafrom the 2009 survey w here eitherthe
S cotland dataand/orthe S cotland dataforthe core industry sectorsisavailable,and w here the
sam equestionsw ereasked.Variationsinquestionw ordingarenotedw hererelevant.

2. Measures to address environmental issues

Acrossthesam pleasaw holein2009,spontaneously 55% reportedintroducingatleastonepractical
m easure to reduce harm to the environm ent – the equivalent figure in 2016 w as79% ,w hich is
significantly higher(see T able 9).P lease note that thisquestion w asasked slightly differently in
2009; respondentsw ere asked a yes/no question and then asked w hich activitiesthey had
undertaken,w hereasin 2016 they w ere sim ply asked w hatactivitiesthey had introduced and w ere
given a‘none ofthese’ option.How ever,it isunclearfrom the survey questionnaire from 2009
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w hetherthisw asasked astw o separate questionsorw asin factcom bined to create acom parable
questiontothe2016 survey.

Although the question w ording m ay have been slightly different,it seem sthat there hasindeed
been an increase in the proportion ofS M Esreporting thatthey have introduced practicalm easures
aim ed atpreventingorreducingharm to the environm ent.Figuresw ere significantly higherin 2016
forallofthecoresectorsincludedinthesurvey (seeT able9).

Table 22: Whether companies reported introducing practical measures aimed at preventing or
reducing harm to the environment (spontaneous)

2009 2009 base 2016 2016 base

Agriculture 39% 175 68% 82

Construction 39% 182 81% 77

Healthcare 52% 184 79% 77

Hotels& restaurants 59% 182 87% 79

T ransport 34% 181 72% 79

Sample average (all sectors) 55% 1,160 79% 500

T he com bined dataforboth spontaneousand prom pted responsesalso indicatesan increase in the
proportionsofbusinessesreportingallofthe individualm easuresto protectthe environm ent– see
T able 10.T histable presentsoptionsthat w ere included in both surveys; additionaloptionsw ere
included in 2016.P lease note there issom e am biguity about w hat the 2009 percentagesare based
on:thetotalsam plesizeforS cotland w as1,160,althoughthebasedescriptionisunclearinthe2009
report.It isassum ed these percentagesrelate to allbusinesses,not allbusinessesw ho reported
undertakingatleastonepracticalm easure.

T he greatest increasessince 2009 w ere seen in the proportion ofbusinessesreporting m aking
som eoneinthecom pany responsibleforenvironm entalm atters(17% 2009;39% 2016)and carrying
outaprogram m eofenvironm entalim provem ents(17% 2009;38% 2016).

Table 23: Practical measures aimed at preventing or reducing harm to the environment
(spontaneous and prompted)

Practical measures to protect / reduce harm (spontaneous and
prompted)

2009 2016

Assessedim pactbusinesshasontheenvironm ent 15% 32%

Carriedoutaprogram m eofenvironm entalim provem ents 17% 38%

M adesom eoneinthecom pany responsibleforenvironm ental
m atters

17% 39%

M adeany energy efficiency orw aterreductionim provem ents 43% 55%

Cutdow nbusinessw aste 43% 60%

R ecycledbusinessw aste 71% 83%

Base 1,160 500
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3. Implementation of an EMS or Environmental Policy

T able11 show stheproportionofbusinessesinthecoresectorsreportingthattheircom pany had an
Environm entalM anagem ent S ystem .How ever,the sam ple average isunknow n,since the report
outlined thefigurew hosaid they did not haveanEM S butnodetailisprovidedabouttherem ainder
(i.e.ifthey said‘yes’ or‘don’tknow ’).

Asshow nhere,therehasbeenanincreaseacrossallsectorsintheproportionofbusinessesw ithan
EM S . T he greatest increase w asobserved in the construction industry: only 3% ofconstruction
businessesreportedhavinganEM S in2009 com paredto39% in2016.

Table 24: Whether companies have an Environmental Management System

2009 2009 base 2016 2016 base

Agriculture 7% 175 16% 82

Construction 3% 182 39% 77

Healthcare 2% 184 13% 77

Hotels& restaurants 3% 182 11% 79

T ransport 3% 181 22% 79

Sample average (all sectors) unknown 22% 500

T able 12 outlinesthereported benefitsto the businessofm akingenvironm entalim provem ents(for
the com parable responseoptionsonly -additionaloptionsw ereincluded in the 2016 survey).T here
hasbeen an increase in the proportion ofrespondentsreporting allofthese benefits; how ever,
significancetestingcannotbeconductedonthesefiguressincethebasesizew asnotreported inthe
2009 report.Bearing thislim itation in m ind,how ever,it doesappearthat there w ere som e quite
substantial increases in the proportionsreporting several of these benefits,particularly the
proportionsreporting reduced risk ofprosecution/fines(m entioned by 30% in 2009 and 46% in
2016).

Table 25: Benefits to the business of environmental improvements

Benefits to the business of environmental improvements 2009 2016

R educedoperatingcosts 44% 50%

Increasedsalesandprofitability 12% 23%

Im provedrelationshipsw ithcustom ers/others 29% 37%

R educedriskofprosecutionorfines 30% 46%

A m orem otivated w orkforce 30% 32%

Base unknown 470

Acrossthe sam ple asaw hole,and in each ofthe core industry sectors,there hasbeen asignificant
increaseintheproportionofrespondentsw hopredicted thatthey w erevery orquitelikely toinvest
in environm entalperform ance in the next 12 m onths.Just overaquarterexpected to invest in
environm entalim provem entsin 2009,com pared to 42% in 2016.T he greatestincrease w asseen in
theconstructionandhotelsandrestaurantssectors.
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Table 26: Proportion who are ‘very likely’ or ‘quite likely’ to invest in environmental performance
in the next 12 months

2009 2009 base 2016 2016 base

Agriculture 29% 175 43% 82

Construction 14% 182 38% 77

Healthcare 17% 184 35% 77

Hotels& restaurants 27% 182 51% 79

T ransport 22% 181 39% 79

Sample average (all sectors) 27% 1,160 42% 500

4. Awareness of the environment and legislation

Asshow n in T able 14,there hasbeen asignificant increase in the proportion spontaneously
reporting that their businessundertakesat least one activity that ispotentially harm fulto the
environm ent.T hisincreaseisalso evidentacrossallofthe individualsectors. How ever,itshould be
borne in m ind thatthisquestion w asasked slightly differently in the 2009 survey,w ith respondents
first answ ering ayes/no question and then reporting w hich specificactivitiesthey undertook.It is
therefore possible that the difference seen in the datais,at least in part,aresult ofchangesto
questionw ording.

Table 27: Whether companies reported undertaking harmful activities by business size and core
industry sector (spontaneous)

Core sector 2009 2009 base 2016 2016 base

Agriculture 2% 175 54% 82

Construction 8% 182 52% 77

Healthcare 5% 184 43% 77

Hotels& restaurants 2% 182 53% 79

T ransport 14% 181 63% 79

Sample average (all sectors) 5% 1,160 52% 500

T able 15 com paresaw arenessofthe legislation / regulationsthat w ere included in both surveys:
new regulationsw ere also asked about in the 2016 survey to reflect legislative changes.Ascan be
seen here,aw arenesshasincreased since 2009 – in the previoussurvey,60% ofthe sam ple could
identify atleast one piece ofenvironm entallegislation,w hereasin 2016 thishad risen to 88% .T he
increasesw ere significantforallofthe individualresponse options,although the greatestincreases
in aw arenessw ere seen forP ackaging W aste R egulations(2009: 21% aw are; 2016 58% )and the
W EEEregulations(2009:17% ;2016:51% ).

Table 28: Environmental regulation or legislation respondents had heard of

Legislation / regulations 2009 2016

Duty ofCareR egulations 39% 61%

S pecialW asteR egulations 22% 38%

W asteElectricalandElectronicEquipm entR egulations(W EEER egulations) 17% 51%

P ackagingW asteR egulations 21% 58%

Couldidentify atleastonepieceoflegislation 60% 88%

Base 1,160 500
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5. Sources of information, advice and support

T here w ere som e differencesin the 2016 survey in relation to the businesssupport organisations
thatrespondentshad contacted aboutenvironm entalissues.T hisquestion w asasked in adifferent
w ay in 2016,w ith one question com bining responsesabout trade associationsand organisations
specifically focused on environm entalissues.Additionalresponse optionsw ere available in 2016,
includingR esourceEfficientS cotland/ZeroW asteS cotland,w hichdidnotexistin2009.

T hisw asalso aspontaneousquestionin2016,ratherthanaprom pted list.T hism eansthatthedata
should notbe directly com pared,buttreated asindicativeonly.Bearingthisinm ind,itappearsthat
there hasbeen adecrease in the proportion of businessesapproaching their localcouncilfor
support,butanincreaseinthosecontactingS EP A (seeT able16).

Table 29: Business support organisations contacted

Business support organisations contacted 2009 2016

L ocalAuthority /L ocalCouncil 67% 23%

S EP A 27% 37%

W astecom panies 35% 11%

N etR egsw ebsite 1% 1%

T radeorprofessionalorganisations/T radeAssociation 9% 9%

O ther 3% 17%

Base 563 155

6. Awareness and use of NetRegs

Encouragingly,there hasbeen asignificantincrease since 2009 in the proportion ofbusinessesw ho
have heard ofN etR egs,and the proportion ofthese w ho have actually used the w ebsite (see T able
17).

Table 30: Awareness and use of NetRegs

2009 2016

Aw areofN etR egs 4% 13%

U sedN etR egs 1%
3

7%

Base 1,160 500

3
Calculatedfrom percentagesavailable,thisisanestim ateduetolikely rounding.
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Appendix 2: Survey Questionnaire

Introduction

Good m orning/afternoon/evening,Iam ______________ from P rogressive,an independentm arket
research com pany w ho are carrying out agovernm ent survey funded by the [route from sample]
S cottishEnvironm entP rotectionAgency (S EP A)/N orthernIrelandEnvironm entAgency (N IEA).

T hisisan im portant study to find out w hat environm entalissuesare faced by U K businesses,and
alsohow aw arepeopleareofthesourcesofhelpavailable.

T hisisaconfidentialsurvey w hichtakesno m orethan 10 m inutesto com plete.Everyone w ho takes
partw illbeenteredintoaprizedraw tow in£200.W oulditbeO Ktoaskyou afew briefquestionsto
ascertainyourview sonthesubject?

S Q 1. W e’re interested in speaking to the person in the businessw ho dealsw ith environm ental
issuesand decisions,such asw aste m anagem ent orw aterand energy use in the business.
Areyou responsibleforthiskindofdecisionm akinginyourbusiness?

CODE

Yes 1

N o 2

IF YES, CONTINUE. IF NO, ASK TO SPEAK TO THE PERSON RESPONSIBLE AND/OR ARRANGE CALL-
BACK.

S Q 2.Callsm ay berecordedforquality controlpurposes.Areyou happy w iththat?

CODE

Yes 1

N o 2

IF NO (SQ2=2), ARRANGE CALL-BACK

Q 1a)W hat,ifany,practicalm easureshasyourorganisation everintroduced aim ed atpreventingor
reducingharm totheenvironm ent? [Donotreadout,m ulticode]

Q 1b) Hasyourorganisation ever undertaken any ofthe follow ing activities? [m ask any already
m entionedatQ 1a][R eadout,m ulticode]

Q1a
(spont)

Q1b
(prompt)

Assessedtheim pactyourbusinesshasontheenvironm ent 1 1

Carriedoutaprogram m eofenvironm entalim provem ents 2 2

M adesom eoneinthecom pany responsibleforenvironm entalm atters 3 3

M adeany energy efficiency orw aterreductionim provem ents 4 4

Cutdow nyourbusinessw aste 5 5

R ecycledyourbusinessw aste 6 6

R educedtransportem issions 7 7
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R educedtransportcosts 8 8

R educedyouruseofraw m aterials 9 9

O therenvironm entalactivity (specify) 10 10

N oneofthese/nothing 11 11

ASK IF NEVER TAKEN ANY ACTIVITIES (Q1a=11 and Q1b=11)

Q 1c. W hat w ould you say hasprevented you from undertaking any ofthese m easuresto reduce
harm totheenvironm ent? [Donotreadout,m ulticode]

CODE

Itistooexpensive/costissues 1

Don’thavetim etothinkaboutit/itisnotapriority forthebusiness 2

Don’tknow w hatactionstotake 3

Haveneverthoughtaboutit 4

O ther(specify) 5

Don’tknow 6

ASK ALL

Q 2. Hasyourbusinessset up an Environm entalM anagem ent S ystem such asan IS O 14001
[pronounced‘fourteenthousandandone’],BS 8555 [pronounced‘8 triple5’],or[routefrom
sam ple]Greenticks[S cotland]/GreenDragon[N orthernIreland]standard?

CODE

Yes 1

N o 2

Don’tknow 3

ASK IF NO OR DK (Q2=2,3)

Q 3. DoesyourbusinesshaveanEnvironm entalP olicy inplace?

CODE

Yes 1

N o 2

Don’tknow 3

ASK IF NO OR DK (Q3=2,3)

Q 4. How usefuldo you feelan Environm entalM anagem ent S ystem or Environm entalP olicy
w ouldbetoyourbusiness?

CODE
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O fnouse 1

O flittleuse 2

Q uiteuseful 3

Very useful 4

Don’tknow 5

ASK ALL

Q 5. How likely are you to investm oney in im proving yourenvironm entalperform ance overthe
next12 m onths?

CODE

Very unlikely 1

Q uiteunlikely 2

Q uitelikely 3

Very likely 4

Don’tknow 5

ASK IF YES TO ANY OPTIONS @ Q1a/b, OR YES @ Q2 OR Q3

Q 6. W hat prom pted you to take stepsto im prove yourenvironm entalperform ance? [Do not
readout,m ulticode].P robe,anythingelse?

CODE

Businesssupportorganisations(specify nam eoforganisation) 1

S uggestionsfrom w ithinthebusiness 2

S takeholder/supply chainrequestsorpressures 3

Custom erorclientrequestsorpressures 4

T V new sorprogram m es 5

Financialpressures 6

T okeepaheadofthecom petition 7

T oim provereputation/greencredentials 8

O ther(specify) 9

Don’tknow 10

Q 7. Asaresult oftaking stepsto im prove yourenvironm entalperform ance,hasyourbusiness
benefited from any ofthe follow ing? [R ead out,m ulticode] P robe – Anything else? Code
under'other'.

CODE

R educedoperatingcosts 1
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Increasedsalesandprofitability 2

Im provedrelationshipsw ithcustom ers/others 3

R educedriskofprosecutionorfines 4

A m orem otivatedw orkforce 5

O ther(specify) 6

N oneofthese 7

Don’tknow 8

ASK ALL

Q 8. Have you ever been in contact w ith any business support organisations to discuss
environm entalissues?

CODE

Yes 1

N o 2

Don’tknow 3

ASK IF YES (Q8=1)

Q 8a. W hich organisation(s)have you spoken to about environm entalissues? [Do not read out,
m ulticode]

Route from
sample

CODE

AS KAL L A tradeassociation(specify) 1

AS KAL L FederationofS m allBusinesses 2

AS KAL L Businessinthecom m unity 3

AS KAL L N etR egs 4

AS KAL L L ocalCouncil 5

AS KAL L W astecom panies 6

N I W R AP N orthernIreland 7

N I InvestN I 8

N I N IEA 9

N I AR EN A netw ork 10

N I Energy savingtrust/carbontrust 11

S cot R esourceEfficientS cotland/ZeroW asteS cotland 12

S cot S cottishEnterprise/HIE 13

S cot S EP A 14
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S cot Energy savingtrust/carbontrustS cotland 15

AS KAL L Any otherbusinessorganisation(specify) 16

Q 9a) W hatactivities,ifany,doesyourorganisation undertake w hich you thinkcould be regarded
asharm fultotheenvironm ent? [Donotreadout,m ulticode]

Q 9b) Doesyour organisation undertake any of the follow ing activities? [m ask any already
m entionedatQ 9a][R eadout,m ulticode]

Q9a
(spont)

Q9b
(prompt)

S torew asteonsitepriortorem oval 1 1

U setransport(fortravelordeliveries) 2 2

S torechem icals,fueloroils 3 3

P roduceorusepackaging 4 4

U sew aterpum pedfrom lochs,riversorboreholes 5 5

Em itsm okeorfum estoair 6 6

O ther(specify) 7 7

N oneofthese/nothing 8 8

Q 10. Have you heard ofany ofthe follow ingenvironm entalregulationsorlegislation? [R ead out,
m ulticode]

Route from
sample

CODE

AS KAL L Foodw asteregulations 1

AS KAL L P ackagingW asteR egulations 2

AS KAL L Duty ofCareR egulations 3

AS KAL L W asteElectricalandElectronicEquipm entR egulations(W EEER egulations) 4

N I HazardousW asteR egulations 5

S cot ZeroW asteR egulations(segregationofrecyclablew aste) 6

S cot S pecialW asteR egulations 7

AS KAL L Any otherenvironm entallegislationthatappliestoyourbusiness(specify) 8

AS KAL L N oneofthese[donotreadout] 9

Q 11. Doesyourbusinessneed any P erm it,L icenceorExem ptionfrom [routefrom sam ple] S EP A /
N IEA tocarry outitsactivities?

CODE

Yes 1
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N o 2

Don’tknow 3

Q 12. Haveyou heardoftheN etR egsw ebsite?

CODE

Yes 1

N o 2

Don’tknow 3

ASK IF HEARD OF NETREGS (Q12=1)

Q 13. Haveyou usedtheN etR egsw ebsite?

CODE

Yes 1

N o 2

Don’tknow 3

IF HAVE NOT HEARD / NOT USED / DK (Q12=2,3 OR Q13=2,3)

Q 14. T he N etR egssite providesfree,plain English guidance to help sm alland m edium sized
businesses com ply w ith their environm ental responsibilities. How useful w ould your
organisationfindthisservice?

CODE

O fnouse 1

O flittleuse 2

Q uiteuseful 3

Very useful 4

Don’tknow 5

IF HAVE USED NETREGS (Q13=1)

Q 15. How usefuldoyou findtheN etR egsw ebsite?

CODE

N otatalluseful 1

N otvery useful 2

Q uiteuseful 3

Very useful 4
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Q 16. Andhow usefuldoyou findthefollow ingfeaturesofthesite?

Not at all
useful

Not very
useful

Quite
useful

Very
useful

DK / Not
applicable

Environm ental guidance for your
business

1 2 3 4 5

L egislationlists 1 2 3 4 5

Keepinguptodatew ithnew legislation 1 2 3 4 5

T hee-learningtools 1 2 3 4 5

T heself-assessm enttool 1 2 3 4 5

T hegoodpracticevideos 1 2 3 4 5

ASK ALL

Q 17. Haveyou everreceived supportfrom [routefrom sam ple] N IEA /S EP A tohelpyou dealw ith
environm entalissues?

CODE

Yes 1

N o 2

Don’tknow 3

ASK IF RECEIVED SUPPORT (Q17=1)

Q 18. How satisfiedareyou w iththesupportyou receivedfrom [routefrom sam ple]N IEA /S EP A?

CODE

Very dissatisfied 1

Q uitedissatisfied 2

Q uitesatisfied 3

Very satisfied 4

ASK ALL

Q 19. [R oute from sam ple] N IEA / S EP A are considering alist ofpossible actionsthat could help
businessesgenerate businessopportunitiesfrom environm entalim provem ents.How useful
w ouldyou findeachofthefollow ingactions?

Not at
all

useful

Not
very

useful

Quite
useful

Very
useful

DK /
Not

applic
able

Voluntary agreem ents betw een business and
S EP A/N IEA thatbenefitboth

1 2 3 4 5
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P roviding asingle point ofcontact forbusinesses
atN IEA/S EP A localoffice

1 2 3 4 5

S EP A/N IEA certification for green products or
services

1 2 3 4 5

P rom oting good practice through businesscase
studies

1 2 3 4 5

Helpingbusinessesdealw ith potentialim pactsof
clim atechange

1 2 3 4 5

P roviding signposting to otherbusinesssupport
organisations

1 2 3 4 5

Creating local environm ental forum s for
businesses

1 2 3 4 5

Keepingbusinessesinform ed aboutpracticesand
new technology that w ill im prove their
sustainability

1 2 3 4 5

Q 20. Are there any otheractions[route from sam ple] S EP A/N IEA could taketo helpyou generate
businessopportunitiesfrom environm entalim provem ents?

CODE

Yes 1

N o 2

Don’tknow 3

ASK IF YES (Q20=1)

Q 21. W hatotheractions[routefrom sam ple]couldS EP A/N IEA taketohelpyou generatebusiness
opportunitiesfrom environm entalim provem ents?

______________________________________________________________

Q 22a) W hich sourcesofinform ation,ifany,are you likely to use to find out about environm ental
issuesthatrelatetoyourbusiness? [Donotreadout,m ulticode].P robe– anythingelse?

Q 22b) [R outedfrom optionsselectedatQ 24a]Andw hichoneoftheseareyou most likely touseto
findoutaboutenvironm entalissuesthatrelatetoyourbusiness?

Q22a –
all

Q22b –
most

Internetsearches 1 1

S ocialm edia/blogs 2 2

Em ail 3 3

M obileapp 4 4

T radeM agazines,BusinessJournalsorIndustry reports 5 5
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R adio/new spapers 6 6

A T elephoneHelpline 7 7

Visittoorfrom anenvironm entalconsultant 8 8

S em inarsorconferences 9 9

Inform ationsentthroughthepostfrom S EP A/N IEA 10 10

Conversationsw ithcolleagues,orbriefingsfrom expertstaff 11 11

O ther(specify) 12 12

N oneofthese 13 13

Q 23. T hefinalfew questionsarejustforclassificationpurposesto helpw ithouranalysis.R oughly
how m any perm anentem ployeesdoesyourbusinesshave(includingbothfulland parttim e
staff)? _________

Q 24. W hatisyourpositioninthecom pany?

Code

O w ner/M D/P artner 1

Director/com pany secretary 2

W orks/production/site/farm m anager 3

Environm entalm anager/officer 4

T echnicalm anager/officer(e.g.Healthandsafety,quality,contracts) 5

O fficeM anager/P ersonnelm anager/Adm in/S ecretary/P A etc 6

O ther(specify) 7

Q 25. T he N etR egsw ebsite providesafree m onthly em ailupdate on environm entalguidance.
W ouldyou beinterestedinsigningup?

CODE

Yes 1

N o 2

IFYES (Q25=1)

Q 26. M ay Iconfirm yourcontact nam e and em ailaddress? T hisinform ation w illnot be shared
w ithany thirdpartiesandw illbestoredinaccordancew iththeDataP rotectionAct.

Contactnam e________________________________

Em ailaddress________________________________

THANK AND CLOSE
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Appendix 3: Technical Appendix

Quantitative

Methodology:

• T hedataw ascollectedby CAT Iinterview ing
• T hetargetgroupforthisresearchstudy w asS M EsinS cotland
• T hesam plingfram eusedforthisstudy w asasam pledatabaseprovidedby P rospect360
• T hetargetsam plesizew as500 andthefinalachieved sam plesizew as500.
• Fieldw orkw asundertakenbetw een25

th
January and25

th
February 2016.

• R espondentsw ereselectedusing:
• astratified random sam pling technique,w hereby interview ersw orked to specified quota

controlsonkey sam plecriteria,andselectedrespondentsrandom ly w ithinthesequotas
• Anincentiveofa£200 prizedraw w asusedtoencourageapositiveresponsetothesurvey.
• Intotal,27interview ersw orkedondatacollection.
• Eachinterview er’sw orkisvalidatedaspertherequirem entsoftheinternationalstandardIS O 20252.

- Validation w asachieved by recording allinterview sand listening to am inim um of10% ofthe
interview sforeach interview erw orking on the study.In addition,interview ersw ere constantly
m onitored by the T elephone U nit M anagerto ensure quality w asm aintained throughout each
interview .

• N oneofthew orkforthisprojectw assub-contracted.
• Allresearchprojectsundertakenby P rogressivecom ply fully w iththerequirem entsofIS O 20252.

Data Processing and Analysis:

• Q uotacontrolsw ereusedtoguidesam pleselectionforthisstudy.T hism eansthatw ecannotprovide
statistically precisem arginsoferrororsignificancetestingasthesam plingtypeisnon-probability.T he
m arginsoferroroutlined below should therefore be treated asindicative,based on an equivalent
probability sam ple.
- T he overallsam ple size of 500 providesadataset w ith an approxim ate m argin of error of

betw een ±0.87% and ±4.38% ,calculated at the 95% confidence level(m arket research industry
standard).

• O urdataprocessing departm ent undertakesanum berofquality checkson the datato ensure its
validity andintegrity.

• ForCATI Questionnaires thesechecksinclude:
• Allresponseslogged by the interview ersare checked forcom pletenessand sense.

Any errorsor om issionsdetected at thisstage are referred back to the field
departm ent,w ho arerequired to re-contactrespondentsto checkand,ifnecessary,
correctthedata.

• Dataisentered into ouranalysispackage,S N A P ,and dataisstored on CAT Ibooths
untilim portedandstoredinoursecurew orkfiles.

• A com putereditofthedataiscarriedoutpriortoanalysis,involvingbothrangeandinter-fieldchecks.
Any furtherinconsistenciesidentified atthisstageareinvestigated by referencebackto theraw data
onthequestionnaire.

• W here ‘other’ type questionsare used,the responsesto these are checked against the parent
questionforpossibleup-coding.

• R esponsesto open-ended questionsw illnorm ally be spelland sense checked.W here required these
responsesm ay begroupedusingacode-fram ew hichcanbeusedinanalysis.

• O uranalysispackage isused and aprogram m e set up w ith the aim ofproviding the client w ith
useable and com prehensive data.Crossbreaksto be im posed on the dataare discussed w ith the
clientinordertoensurethatallinform ationneedsarebeingm et.


